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Explosion of Technology Tools

B u t  t h e  p u r s u i t  f o r  a  p e r f e c t  t e c h n o l o g y  s o l u t i o n  r e m a i n s  e l u s i v e
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Need For An End-to-End Platform Driven Approach

D i s c o v e r y  a n d  E n g a g e m e n t  

Local Listings  •  Reviews  •  Insights  •  Analytics

E x p e r i e n c e

CMS  •  Schemas  •  FAQ Manager

Design  •  Websites  •  Content  Services

SEO •  Paid  • Analytics 

O m n i c h a n n e l  C o n t e n t  P l a t f o r m

Digital Marketing Services
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Milestone's Solution-Focused Roadmap

• Entity-First Content 

• Schema Markup

• Milestone Insights

• FAQ Manager 

Discovery and 
Experience 

Localized & 
Authoritative

Reach Visibility Conversion 

Relevant 
Content 

Measure Full 
Funnel

Empower Users 

ROI & 
Benchmark  

Scale 

• SEO-First CMS

• Advanced Error-Free 
Schema Markup

• FAQ Manager 

• Milestone Local

• Milestone Reviews 

• Milestone FAQs

• Milestone Insights

• Milestone Analytics 

• Platform 

• Consistent 

• Omnichannel

MILESTONE SOLUTION MILESTONE SOLUTION MILESTONE SOLUTION MILESTONE SOLUTION MILESTONE SOLUTION

Our Vision: Drive omnichannel customer acquisition by organizing and amplifying digital content
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Coming Soon
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O m n i c h a n n e l ,  S E O ,  U X A g i l e E x p a n d

C e n t r a l i z a t i o n  a n d  
D a t a  M a n a g e m e n t

C o n n e c t e d  a n d  
I n t e g r a t e d  S y s t e m s

S c a l e ,  S e c u r e  
a n d  A u t o m a t e

Milestone Product Initiatives to Enable Scalability
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1. SEO first content publish and discovery

2. Scalability - Single source of truth

3. Update once, reflect everywhere

4. Seamless support for new channels – e.g. conversational

Centralization of Data

Enables omnichannel presence 
and solves the scalability 

problem

1

Content, Data
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Profile data Content User data

Centralized Data Platform 

Website Site

Local Channels Schema

FAQ & Voice

Reporting

AMP & Mobile 

Centralization Drives Consistent and Accurate Experience Across Channels
Images, Videos, Documents Events, Promotions, Integrations
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Centralization Helped Us Solve Discovery, Omnichannel Presence, and Various 
Customer Touchpoint Problems

C o n t e n t  
D i s c o v e r y

O m n i c h a n n e l  
P r e s e n c e

I n t e g r a t e  
C u s t o m e r  T o u c h p o i n t s

Customer Acquisition Build once, serve multiple Agile (MACH)

HOW

SEO-FIRST CMS Web | AMP | PWA | Voice Assistants | Local FAQ |  Events  |  Rev iews

• Fast websites, optimized across devices
• Embedded Schemas
• Core Web Vitals, Google Page Experience

• Unified content, APIs, Reusable content 
modules

• Web, mobile, voice assistants compatible
• Multi-channel, Multi-device, Multi-language
• Content workflow, Roles and Permissions 

management

• Multiple 3rd party API Integrations
• MACH compliant
• Unified collaborative platform for technical 

developers, administrators and business users
• White label partner community
• Personalization
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1. APIs (3rd party integrations)

2. Developer and business user collaboration 

3. Easily consumable content feeds – e.g. FAQs

4. Advanced syncing and caching

Connected and Integrated 
Systems

Solves consistent experience 
and scalability problem

2

CaaS (Content-As-A-Service) Platform
t
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CaaS Platform with Integrations and Collaboration Enables 
Consistent Experience At Scale

Content Discovery And Presentation

Omnichannel

Collaborative Development

Integrations and Deployment
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Integrations Help Stitch The Dots Across All Channels & Touch Points

R e l e v a n c y C o n v e n i e n c e  
&  C o n f i d e n c e  P r e s e n c e E n g a g e m e n t I n s i g h t s P e r f o r m a n c e E - C o m m e r c e

S c h e m a  R e v e n u e  r e c o v e r y M e n t a M e t a

P e r s o n a l i z a t i o n  M a p s  C a l l  t r a c k i n g

A B  T e s t i n g I c e  P o r t a l s

H e a t m a p s S M S

P W A

A D A

Natural language AI

Core Web Vitals

+ + + + + +
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Collaborative Development Made Simple

C r e a t e  T e m p l a t e
E a s y  c r e a t i o n  o f  t e m p l a t e s ,  
R o l e s  a n d  p e r m i s s i o n s

C r e a t e  M i - B l o c k s
E a s y  C o n t e n t  A u t h o r i n g
M o d e r a t i o n  w o r k f l o w s

P u b l i s h  C o n t e n t
A P I  b a s e d  c o n t e n t  d e l i v e r y  
V e r s i o n  c o n t r o l
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1. Multi-site and language support

2. Consistent access controls

3. Compliance

Secure, Workflows and 
Automation

Solves scaling problem

3

Workflows, Roles, Notifications
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Automation At Scale With Controls

B u i l d  a t  s c a l e S S O  a n d  A c c e s s  c o n t r o l M o d e r a t i o n  w o r k f l o w E n a b l e m e n t

Saving hours when creating and publishing 

content (CMS and Schema) – created more than 

2000 sites in a month

SSO for seamless login experience into 

Milestone Platform

Workflow to moderate site content

Notifications

Knowledge base

Videos

Onboarding Material

Automated Excel Uploader built to create sites 

at scale

Access control and privileges on CMS pages Respond to Reviews (canned responses, 

customized automates response templates)

White Labeled Milestone Products

Multi location data publish (local and FAQ)

Multi CMS

Audit trails and Governance Only specific users have right to publish pages Implementation partners
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Milestone's Initiatives to Enable Reach, Visibility, Conversion, ROI Benchmark

A n a l y t i c s  a n d  I n s i g h t s C o n t e n t  d i s c o v e r y  C o n v e r s a t i o n a l  c o m m e r c e

M e a s u r e  a n d  I m p r o v e R e a c h  a n d  d i s c o v e r F A Q s  a n d  A n s w e r s
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1. Omnichannel – Advanced Funnel reporting

2. Automated Insights

Measure and Improve

Solves the ROI and 
Benchmarking problem

4

Analytics and Insights
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• Helps you maximize your marketing 
strategy and investment.

• Measure the effectiveness of your digital 
marketing initiatives across all channels, 
including website, mobile, paid & local.

An integrated view of a business' marketing performance across channels

Omnichannel Reporting Across The Customer Journey Using Milestone 
Analytics



19

Enabling Content 
Discoverability

Solves reach & discovery problem

5

Schema Manager and Insights
1. Content Discovery

2. Technical Audit Using Insights

3. Identifying Content & Schema Opportunities

4. Growth & Performance Reporting
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• Entities are how search engines understand the context of your content

• Search Engines are prioritizing entities

Steps to get entity optimization right:

Entity Optimization Framework For Content Discovery

5

1

Technical 
Audit

2

Content &
Schema Gaps

3

Research &
Content

4

Structured Data
Deployment

5

Measure
Performance

Technical
Audit
Technical
Audit
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Starting With Technical Audit - Milestone Insights

Crawlability

Content & 
Relevance

Page
Experience

Clickability
& Schemas

Link &
Authority

TE
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Identifying Content & Schema Opportunities – Milestone Schema Manager

Co
nt

en
t &

 S
ch

em
a 

G
ap

s

Prompt the right 
content 
attributes

Suggest
Entities

Keep Entities 
optimized
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Entity Growth & Performance Reporting- Milestone Schema Manager

M
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Conversational 
Commerce – The 
Future of Local

Solving the conversion problem

6

Local and FAQ Manager
1. Local SEO Today

2. Bridging the Conversation Gap Using Milestone Schema 

Manager
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Listings alone won’t make your business stand out! This is how you should prioritize your campaign activities: 

What Local SEO Is Today



26

Customers Are Communicating With Brands on Multiple Platforms

Voice
Assistants

Business
Messaging

Q & A

Chatbots

Social Posts

Product
Catalog

+ +

Customer
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Enabling Conversations Between Businesses & Customers – Milestone FAQ 
Manager

Managing conversations 
in Q& A channels

Publishing responses 
across several channels 
and multiple locations

Respond to consumer 
queries to keep a high 
performance listing
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Social Posts & Events
Multi Location content posting 
capability

GMB Appointments
Enable real time bookings and 
appointments

Enabling Conversations Between Businesses & Customers – Milestone Local 

Business Messaging (coming soon)*
Enabling a real time 2- way 
dialogue between customer and 
business
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Key Takeaways

Discovery and 
Experience 

Localized & 
Authoritative

Reach Visibility Conversion 

Relevant 
Content 

Measure Full 
Funnel

Empower Users 

ROI & 
Benchmark  

Scale 
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Thank you


