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3,000,000,000,000+

95,129 years to count to 3T

Why Questions Are Content



Align Asset Type and Opportunity

• Question-answer content at 38%+ (21%+17%+), so questions and FAQs are the display media
• Knowledge Panel, which also has Q&A, so local consistency, listings, and GMB critical
• Rich media SERPs provide 2X the click traffic of non-rich SERPs

Data from MPC based on 575 Milestone customer websites, Feb 2020 to May 2021

FAQ &
PAA

Knowledge
Panel & 
Featured
Snippet

  

                                                                                                                                

   

   

   

   

    

                                                                                           



Better to be
visible than lost

in the crowd



Understand Intent Better, Solve Customer Problems 
Better

1. Research topics

2. Align the content 
cadence and calendar

3. Stay aware of asset 
types and SERP 
opportunities



1. Technical hygiene 
for better crawling

2. Entity-based page 
design that satisfies 
both bots and all 
types of humans

3. Use schema markup

Make It Easier for 
Google to Index 
Your Answers





Better to be seen 
on a no-click 

search than be 
ignored



Align Asset Type and Opportunity

• Question-answer content at 37%+ (23%+14%+), so questions and FAQs still integral, critical content
• Knowledge Panel, which also has Q&A, at 14%, so local consistency, listings, and GMB critical
• Rich media SERPs provide 2X the traffic of non-rich SERPs

Data from MPC based on 575 Milestone customer websites, Feb 2020 to May 2021
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