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-= From Crisis and Recovery to Growth

Key channels: Local, Content, Paid

1. Harvest revenue with enhanced content marketing

Growth 2. Aggressively scale paid media presence

Back in the game

3. Spark excitement with regular communication

4. Achieve sustained growth with new strategies

Key channels: Website, Social, SEO, Paid, Content
1. Building Confidence

2. Building Demand

3. Driving Conversion

4. Building Trust

Recovery
Working in the
new normal

Key channels: Site, SEQ, Local, Content
Crisis 1. Maintain website and increase your digital relevance
Connect, adjust, 2. Add COVID-related content — FAQs, your policies, banners
engage 3. Ensure local listings & maps are updated
4. Start developing new content

Milestone




— Frederick Hotel:

Client Need

* Help increase
awareness for hotel
reopening after being
closed due to Covid

* Drive direct bookings

Promote Hotel Reopening & Direct Bookings

Milestone Strategies

ugust 24th

Added events and offers on Events Calendar and FAQ
Module, which saturated SERPs with content

Paid media advertising to promote reopening and drive direct
bookings

Enhanced OTA Widget design and displayed on homepage to
shift share away from the OTAs and entice uses to book direct

Created site and cart abandonment campaigns to recapture
users who showed exit intent and drive direct bookings.

Don't look anywhere else

A,

¥ BEST RATE GUARANTEE

Before you leave!

BOOK DIRECT BENEFITS

- Lowest rate guarantee
= 2 PM late check-out Lowest rate guarantee
i Late Check Out - 1 PM
- T

Free WiFi Free Wi-Fi

- Grab & go breakfast daily for two Grab & Go Breakfast for Two Daily
Neighborhood Walking Tours

Come back for Our Best

Rate Guarantee

Milestone




— Frederick Hotel Results

Data for 90 days since launch of strategies (mid 2021)

502,415 impressions (organic)
*  FAQ Module: 16,077 impressions (3% of total)

SEEED IS 214,735 impressions (paid campaign)

Direct, Organic Search, Paid

36,452 sessions
_ 8,185 sessions (organic)
Traffic 100,720 page views

Direct, Org:igic Search, 6,039 clicks (paid campaign)
9,549 booking engine entrances
* OTA Widget entrances: 245 (3% of total)
Leads Site abandonment entrances: 137 (1% of total)
Direct, Organic Search, » Event calendar entrances: 14 (<1% of total)
Paid
— /12 bookings
* Paid media bookings: 218 (31% of total)

Conversions S371,429 revenue

Direct, Orga_r&ic Search, «  Cartabandonment saved revenue: $8,534 (2% of total)
al
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— Queen Anne Hotel: Increase Demand with Targeted Audience

Client Need Milestone Strategies

«  Target medical response teams l. Applied paid strategies to target both target audiences

andvisitors to nearby hospital Il. Created and promoted special packages to attract stay-cationers: Romance

«  Competition reluctant to target package, Extra room night, Discounts for senior citizens and AAA members

this segment due to COVID M.

concerns Local Strategies — Welcoming first responders and up to date local information

V. Website - Safe & Clean experience o O
» Additionally, target Stay- Specials & Packages

cationers e ot SEndingen

First Responders Package

Go Local \
‘ |

e Summary 75% Profile Completeness (3 e
» S
Core Information Business Details o M » 3 =
Name Cxeen Anne Hotel Attributes Accessibilty - JIake @ Drive and'explore‘the best that San Francisco has to offer
« Wheelchair accessible elevator - i ”
Industry « Wheelchair accessible entrance Romance Package
Accommodation e
Amenities s
Categories Primary Category )
Hotal » Airport shuttle :
~ Business center ac s b
Additional Categories - Concierge
+ Free breakfast B
1590 Sutter St, 4109, San Francisco, United ~ Ironing service J
Address :
States, California ~ Meeting rooms
- Roam service . :
o Wiaks vie
| atitude/Longiude O 122 4265 akeup serice ) Traveler’s Insights xtensed sty Pk and i
Niain Phooe (415) 4412828 - Free 5 ! Does the Queen Anne Hotel have cleaning procedures | -
in place? o
) View All
Website What hours are the Queen Anne Hotel open? ) ==
Lodging Amenities Property 3
Description St veur Does the Queen Anne Hotel provide breakfast?
" N - Last Renovated Year
Short Description The historic Queen Anne Hotel is a beacon of Victorian style and - Does the Queen Anne Hotel provide complimentary
elegance in the peaceful neighborhoed of Pacific Heights, San Wi-Fi? St e o D
Francisco. Services A o A e -
% Front Desk .
Long Description Our historic, Victerian-style hotel is located in the charming Pacific % 24 Hour Front Desk =
Heights neighborhood, 10 blocks from Union Square and Nob Hill. A x Concierge
stained-glass... More
View All
+ Services ey
Hours =
Sunday 24 Hours Opening Date (&
Menday 24 Hours Temporarily Closed No
Tuesday 24 Hours
Google Posts
Wednesday 24 Hours
Thursd o to travel, we assure you thad
ursday Hours A N
pple - Advanced Information L E: = i
Friday 24 Hours all the necessary steps to en of u)}\]r guests and staff. With regularly sanitized and
Saturday 24 Hours + Messages safe rooms and coumeniarea [ ou back for a peaceful vacation.

- Keywords ()

(e e lone
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— Queen Anne Hotel Results

2021 YTD data after launch of strategies

589.5K Organic Impressions
847.1K GMB Total Searches

Search Visibility 31.3K Paid Media Impressions
Direct, Organic Search, Paid

3,786 Organic Sessions
. 4,119 Local Sessions
Traffic 3,809 Paid Media Sessions

Direct, Organic Search,
Paid

973 Organic Website Leads
484 Direct Website Leads

Leads 1,714 Local Website Leads

Direct, Organic Search,
Paid
S /1 Organic Bookings
. 45 Direct Bookings
Converslons 96 Local Bookings
Direct, Org:irélc Search, 75 Paid Bookings

Milestone



— Top 5 Bank: Increase Booking of Appointments Online

A

¢
‘3()]’.\ FRANCE
W 50tk

Customer Need

* NEW way to connect with customers by enhancing ability to

meet with customers via online appointments o 3 e :
~ g T 7 - 2 Seeoutside

et RS

Website Directions Save
14 Google reviews
in Edina, Minnesota

Milestone Solution

Drive-through

Address: 4100 W 50th St, Edina, MN 55424

* Incorporated into local listings strategy EoEami

* Online Appointments link Howrs: Clnsed
« GMB posts to highlight new feature to customers e ——
» Listing description updates to include COVID-19 Appo"ftmfms;
. Phone: (952) 925-7333
Improvements

Suggest an edit

Questions & answers
See all questions (1)

Ask a question

Popular times @

TUE THU FR

& 10 AM: Usually as busy as it gets

Milestone




— Bank Solution is Local, Rich Content

2021 YTD data vs. same period in 2019

« GMB post for online appointments has 6.4M views
YTD
» Search: Strong visibility vs. 2019 same period
* Organic search (+79%) , Total search (+62%)
» Natural search sessions increased by (+59%)

Search Visibility

Organic Search

* GMB Visits to Bank Website +41% vs. 2019 same period

Traffic
to Website

: » 80k clicks for Online Appointments from GMB in 2021
Conversions

Intent to visit local
branch

Milestone



— Amstar DMC

Customer Need

* Drive Post-Pandemic Visibility on Search Engines
& Increase Organic Traffic & CTR to Website

Milestone Solution

* Implemented advance schemas across the
website via Milestone Schema Manager

* Schema types most suited for travel info, website,
and services pages:
Trip, Service/Product, ltemList, ImageGallery,
VideoObject, WebPage, TravelAgency

* Schemas provided Rich Results impact in the form
of Review Ratings, Offers & Videos.

& Cc 8 google.com/search?q=saona+islandfgl=us&hl=en&pws=08sxsrf=ALeKk00 1ABIKkDmM7 -atOVbAzRX 10 TKObMw3%3A 162

saona island X & Q

Google

Q. Al @ Maps [@Images [E News [ Videos i More Settings  Tools

About 1,130,000 results (0.89 seconds)

https:/fwww.amstardmc.com » eXcursions » excursion-d...

Saona Island Boat Tour | Punta Cana La Romana Bayahibe ...
One of the best Saona Island excursions: relax at the largest natural reserve in the Dominican
Republic with secluded beaches, natural pools, delicious food.

Rating: 4.5 - 1,633 votes

Rich Results Impact: Review Ratings on the page

tulum yalku plus >

Google

Al © Maps ) Images E News 2 Shopping i More Tools

About 52,400 results (0.50 seconds)

https ./ www.amstardmc.com : excursions » excursion-d

Tulum Yalku Plus Tour Riviera Maya - Amstar Excursion

Get ready for three unigque adventures in one unforgettable exploration of the Riviera Maya. First,
discover the only archaeological site built next to the Caribbean ...

$149.00 - In stock

{=
0

Rich Results Impact: Offer schema on the page

Go g|e rhythm of the night puerto vallarta $ Q

Q Al [ Videos [@Images & News Q Maps i More Settings  Tools

About 11,900 results (0.32 seconds)

www.amstardmc.com > excursions > excursion-details.25.

Rhythms of the Night Tour Puerto Vallarta - Amstar Excursion
. B Description. Cruise down Banderas Bay at twilight and head to a private
cove to watch Puerto Vallarta's most

RH i
mql.E NIGHT Jul 3, 2014 - Uploaded by Amstar DMC

Rich Results Video gained by adding schema on the page

Milestone



— Amstar Results

July/August 2021 vs. same period in 2019 *

Average Position in Google Search +29%

Impression Share on Search +173%

Search Visibility Product Rich Results Impressions: 69K

Organic Search ) _
Mobile Impressions +209%

Clicks to Website +104%
Traffic & Engagement Mobile Clicks to Website +144%

Organic Search

Milestone




RENAULT

Passion for life

Eurofranceses from Mexico

Customer Need: Drive Visibility, Traffic and Leads

Advanced Schema and CMS features designed
specifically for Automotive

Schema.org

AutoDealer

A Schema.org Type

Thing = Organization > LocalBusiness > AutomotiveBusiness > AutoDealer
Thing = Place > LocalBusiness = AutomotiveBusiness > AutoDealer

An car dealership.

Property Expected Type

Description

Built an SEO-based module that optimizes

inventory listings for improved search results
Inventory Records

d > lnventory > Carlnventory

Make v Model v Q Search Inventory

Year a Make @ Model § Body @ Trim & |Identificador § Kilometers § Price § Desde §

()

[J 2010 Chewrolet  Camaro Minivan/Van Version VO_289F676F 89000 99456 4827
[0 2010 Porsche Cayenne  Wagon AUTHENTIQUE  VO_289F6720F 66000 99456 8824
O 2011 Ford Explorer Sedan AUTHENTIQUE  VO_289F678F 65000 198000 5824
(0 2011 Hyundai Sonata Suv AUTHENTIQUE  VO_289F6711F 66000 145000 4824
O 2011 Subaru Brz Coupe EXPRESSIONTM  VO_289F6722F 56000 198000 4824

Milestone LOCAL: (GMB) Optimizes
listings to show inventory images and
advanced details

RENAULY

K\_Mw 9
% $1,2£6

| —— .
N .-’:"

Estrena Renault KWID Iconic
TM 2021 con pagos semanales
de $1,026 Con un enganche

Vive la experiencia
personalizada online donde t
asesor Renault te mostrara,
totalmente en vivo, cada detz

KANGOO 0 CAPTUR 0 KWID

Renault Kangoo Renault Captur 2..

Renault Kwid 2021
$300,600.00 $355,100.00 $195,700.00

hace 4 dias

Editable Pop-up features for
value pricing & specials

Paid Strategy: Brand, Geo-Targeted campaigns
focused Retargeting

Campaign & Ad group Impressions & Clicks. CIR cpe Cost Bookings
Total 5.8M 84K 4725% 123 $29.5 0
 google_385974.1_auto_brand_all_domestic_San-

B o Potoat- M. seneu b 550.9K 1,700 03% 01 $1700 NA
sip-offer1-discount 232.5K 686 03% 01 §732 NIA
sip-offer2-dusteel 10.6K 78 0% 01 $55 N/A
slip-offer3-captur 286.2K 894 03% o $862 N/A
slpoffera-oroch 27K 42 02% (3] 50 N/A

v google_385974.1_auto_brand_all_domestic.Len-

X ronsutt Xorld_roach 509.5K 1810 0.4% 01 $168.5 NA

display-renault-kwid 509.5K 1810 0.4% 01 $168.5 N/A
v google_385974.1_auto_brand_all_domestic_Leén-

AOX rooult Kolaoa:seadh 508.1K 1,683 03% 01 $1547 NA

display-renault-ledn-koleos 508.1K 1683 03% (3] $1547 NA
+ google_385974.1_auto_brand_all_domestic_Lebn-

ooy Namioo roaks 498.3K 1570 0.3% 01 $1852 NA
display-renault-kangoo 498.3K 1570 03% 3] $1552 NiA

 google_385974.1_auto_brand_all_domestic_Ledn-

WX remault_Oroch 472.4K 1610 0.3% 01 $1687 NA
display-renault-ledn-oroch-setl A72.4K 1610 03% 01 $1687 N/A

Revenve

$0

N/A
NA
NA
N/A
N/A
NA
N/A
NA
NA
NA
N/A

NA

Minlmeﬂone



—= Renault Eurofranceses — 2021 vs 2019 Omni-Channel Performance

2021 YTD vs. same period in 2019

Search Visibility

Direct, Organic Search, Paid

Traffic

Direct, Organic Search,
Paid

Leads

Direct, Organic Search,
Paid

Conversions

Direct, Organic Search,
Paid

RENAULT

Passion for life

10.1m impressions (+9.3%)
4.3m organic impressions (+604%)

31.2k organic sessions (+121.1%)
41.5k direct sessions (+246%)
84k clicks paid search campaigns (+2,205%)

1,383 website leads (organic and paid) 25%
increase in conversion which means more

qualified leads

313 sales inquiries organic and paid * (+ 374%)

*Conversions include sales inquiries, form submissions and drive appointments

Milestone




Milestone’s Growth Cycle

Grow with New Strategies
Find the Audience

Increase Incremental Revenue 4
Provide Contactless Menus & Info Q,
Capture Lost Revenue with Emails

* Boost Engagement with Blogs

*  Drive Urgency with LTO

* Enhance Local Listings

9‘ * Incorporate Safe + Clean Message
[\

* Increase Direct Bookings with Meta
Milestone « Activate In-Market Search Ads
Growth * Create Fresh, Localized Content

Cycle * Re-Engage Existing Customers
3 » Share Experiences on Social Media

Use the Right Content

* Connect with Leisure Travelers
* Elevate the Website Experience
* Use Content to Build Trust
Regularly Communicate with Newsletters

Milestone
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