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From Crisis and Recovery to Growth



Frederick Hotel: Promote Hotel Reopening & Direct Bookings

Client Need

• Help increase 
awareness for hotel 
reopening after being 
closed due to Covid 

• Drive direct bookings

Milestone Strategies

I. Added events and offers on Events Calendar and FAQ 
Module, which saturated SERPs with content

II. Paid media advertising to promote reopening and drive direct 
bookings

III. Enhanced OTA Widget design and displayed on homepage to 
shift share away from the OTAs and entice uses to book direct

IV. Created site and cart abandonment campaigns to recapture 
users who showed exit intent and drive direct bookings.
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Frederick Hotel Results

Search Visibility

Traffic

Direct, Organic Search, Paid

Direct, Organic Search, 
Paid

Leads
Direct, Organic Search, 

Paid

Conversions
Direct, Organic Search, 

Paid

• 502,415 impressions (organic)
• FAQ Module: 16,077 impressions (3% of total)

• 214,735 impressions (paid campaign)

• 9,549 booking engine entrances
• OTA Widget entrances: 245 (3% of total)
• Site abandonment entrances: 137 (1% of total)
• Event calendar entrances: 14 (<1% of total)

• 36,452 sessions
• 8,185 sessions (organic)
• 100,720 page views
• 6,039 clicks (paid campaign)

• 712 bookings
• Paid media bookings: 218 (31% of total)

• $371,429  revenue
• Cart abandonment saved revenue: $8,534 (2% of total)

Data for 90 days since launch of strategies (mid 2021)



Queen Anne Hotel: Increase Demand with Targeted Audience

Client Need
• Target medical response teams 

and visitors to nearby hospital

• Competition reluctant to target 
this segment due to COVID 
concerns

• Additionally, target Stay-
cationers

Milestone Strategies

I. Applied paid strategies to target both target audiences
II. Created and promoted special packages to attract stay-cationers: Romance 

package, Extra room night, Discounts for senior citizens and AAA members
III. Local Strategies – Welcoming first responders and up to date local information
IV. Website - Safe & Clean experience
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Queen Anne Hotel Results

Search Visibility

Traffic

Direct, Organic Search, Paid

Direct, Organic Search, 
Paid

Leads
Direct, Organic Search, 

Paid

Conversions
Direct, Organic Search, 

Paid

• 589.5K Organic Impressions
• 847.1K GMB Total Searches
• 31.3K Paid Media  Impressions

• 973 Organic Website Leads
• 484 Direct Website Leads
• 1,714 Local Website Leads

• 3,786 Organic Sessions
• 4,119 Local Sessions
• 3,809 Paid Media Sessions

• 71 Organic Bookings
• 45 Direct Bookings
• 96 Local Bookings
• 75 Paid Bookings

2021 YTD data after launch of strategies



Top 5 Bank: Increase Booking of Appointments Online

Customer Need

• NEW way to connect with customers by enhancing ability to 
meet with customers via online appointments

Milestone Solution

• Incorporated into local listings strategy 
• Online Appointments link
• GMB posts to highlight new feature to customers
• Listing description updates to include COVID-19 

improvements



Bank Solution is Local, Rich Content

Search Visibility

Traffic

Conversions

Organic Search

to Website

Intent to visit local 
branch

• GMB post for online appointments has 6.4M views  
YTD

• Search: Strong visibility vs. 2019 same period
• Organic search (+79%) , Total search (+62%) 
• Natural search sessions increased by (+59%)

• 80k clicks for Online Appointments from GMB in 2021

• GMB Visits to Bank Website +41% vs. 2019 same period

2021 YTD data vs. same period in 2019 



Amstar DMC

Milestone Solution

• Implemented advance schemas across the 
website via Milestone Schema Manager 

• Schema types most suited for travel info, website, 
and services pages:
Trip, Service/Product, ItemList, ImageGallery, 
VideoObject, WebPage, TravelAgency

• Schemas provided Rich Results impact in the form 
of Review Ratings, Offers & Videos.

Rich Results Impact: Offer schema on the page

Rich Results Impact: Review Ratings on the page

Rich Results Video gained by adding schema on the page

Customer Need

• Drive Post-Pandemic Visibility on Search Engines 
& Increase Organic Traffic & CTR to Website



Amstar Results

Search Visibility
Organic Search

Traffic & Engagement
Organic Search

Leads
Organic Search

• Average Position in Google Search +29%

• Impression Share on Search +173%

• Product Rich Results Impressions: 69K

• Mobile Impressions +209%

• Clicks to Website +104% 

• Mobile Clicks to Website +144%

July/August 2021 vs. same period in 2019 *



Advanced Schema and CMS features designed 
specifically for Automotive

Built an SEO-based module that optimizes 
inventory listings for improved search results

Milestone LOCAL: (GMB) Optimizes 
listings to show inventory images and 

advanced details

Editable Pop-up features for 
value pricing & specials

Paid Strategy: Brand, Geo-Targeted campaigns 
focused Retargeting

Customer Need: Drive Visibility, Traffic and Leads



Renault Eurofranceses – 2021 vs 2019 Omni-Channel Performance

Search Visibility

Traffic

Direct, Organic Search, Paid

Direct, Organic Search, 
Paid

Leads
Direct, Organic Search, 

Paid

Conversions
Direct, Organic Search, 

Paid

• 10.1m impressions (+9.3%)
• 4.3m organic impressions (+604%)

• 1,383 website leads (organic and paid) 25% 
increase in conversion which means more 
qualified leads

• 31.2k organic sessions (+121.1%)
• 41.5k direct sessions (+246%)
• 84k clicks paid search campaigns (+2,205%)

• 313 sales inquiries organic and paid * (+ 374%)

*Conversions include sales inquiries, form submissions and drive appointments

2021 YTD vs. same period in 2019 



Milestone’s Growth Cycle

Milestone
Growth 
Cycle

• Connect with Leisure Travelers
• Elevate the Website Experience
• Use Content to Build Trust
• Regularly Communicate with Newsletters

Use the Right Content

• Enhance Local Listings
• Incorporate Safe + Clean Message
• Increase Direct Bookings with Meta
• Activate In-Market Search Ads
• Create Fresh, Localized Content
• Re-Engage Existing Customers
• Share Experiences on Social Media

Find the Audience
Grow with New Strategies

• Increase Incremental Revenue
• Provide Contactless Menus & Info
• Capture Lost Revenue with Emails
• Boost Engagement with Blogs
• Drive Urgency with LTO
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