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What is Entity Search?



In the Last Two Years, Search Has Become More Conversational
To cater to the needs of searchers consuming content across multiple devices with and without screens
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What Are Entities?
P E R S O N P L A C E O B J E C T

E V E N T C O N C E P T N U M E R I C A L  E X P R E S S I O N
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How Entities Help Search Engines Provide the Most Accurate Answer?

Search engines use entities to understand and categorize the world’s information 
to provide most accurate answer regardless of the language or device



An Example of Entity-Driven Search

Thai Food 
Near Me



My Local Thai Restaurant Site Did Not Show Up – Why?

Would take Google considerable effort to "interpret the following"

1. Thai food = Thai cuisine (image) Thai street food
2. Near Me = the address is a string listed as an address



Designating entities immediately disambiguates their meaning and gives context to 
content surrounding entities.

Missed Opportunity — Entity Relationships Are Not Set

<title>Thai Basil | Order Online | Woodstock, CT 06281 | Thai</title>
<script type="application/ld+json">[{"@context":"http://schema.org",
"@type":"Restaurant",
"@id":"http://www.thaibasilwoodstock.com",
"name":"Thai Basil",
"servesCuisine":"Thai",
"telephone":"(860) 928-9966",

"geo":{"@type":"GeoCoordinates","latitude":41.9325984,"longitude":-71.9338819},

"openingHoursSpecification":
[{"@type":"OpeningHoursSpecification","closes":"21:30:00","dayOfWeek":"Monday","opens":"11:00:00"}
,
{"@type":"OpeningHoursSpecification","closes":"21:30:00","dayOfWeek":"Tuesday","opens":"11:00:00"},

mailto:type=%22application/ld+json%22%3e%5b%7b%22@context%22:%22http://schema.org
mailto:@id%22:%22http://www.thaibasilwoodstock.com


Query Expansion and Searcher Interest Alignment

"openingHoursSpecification":
[{"@type":"OpeningHoursSpecification","closes":"21:30:00","dayOfWeek":"Monday","opens":"11:00:00"},
{"@type":"OpeningHoursSpecification","closes":"21:30:00","dayOfWeek":"Tuesday","opens":"11:00:00"},



• Integrating verified semantic classification elements into your web 
infrastructure 

• Eliminating language ambiguity thereby enabling search engines to 
accurately identify key elements, content context and fact extraction 

• Engaging searcher interests.

Definition of Entity Optimization



Maintaining and scaling error-free schemas is resource intensive

Challenges of Deploying Entity Optimization at Scale

1 2 3

Google is evolving 
to cater to searcher 

intent and need

Volume of content 
is changing 
and growing

Technical infrastructure 
is changing



Operationalizing an Entity First Approach



5-Step Entity Optimization Framework for Large Enterprise Sites

1
Strategy & 
Planning

2
Deployment & 
Maintenance

3
Measure & Report

4
Enhance and 

Expand

5
Amplify and 

Educate



Entity-Led Growth Framework and Workflow

Strategy Deployment & Maintenance Enhance

Technical SEO (Engineering) + Entity Optimization + Automation for Deployment and Maintenance at Scale
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Enhance

09

Report  



90% of Digital 
Content Has 
No Audience

Viable Zone

No Audience Zone

Content Discovery Is a Major 
Challenge for All Businesses

Is it the right content that your target 
audience expects?

Is your content being discovered?

Is it available across customer touchpoints?

Entity optimization helps you 
solve all three problems



Identify Your Customers, Their Needs, and the Mechanism to Reach Them

TOPICS
(What)

What people search for and what 
content they expect in the results:
• It used to be about keywords
• Today it’s questions, topics, sub-

topics, conversations
• Eg: Meal Delivery in Bay Area, food 

delivery near me, who delivers 
food closest to me…

INTENT
(Why)

Why they are searching 
(what they expect in the content)
• No time to cook
• Need a change
• Feeling lazy
• Trying a new cuisine

ENTITIES
(How)

How your content is delivered and 
marked-up
• Pictures
• Videos
• Address
• Delivery/Dine-in/Take-out

Schemas help us show entities within 
the content to search engines



Quantifying and Prioritizing Content Investment – An Example

V I S I B I L I T Y

Out of 14k searches/month 

Out of 185K searches/month 

Out of 323K searches/month 

Exposure for 
additional
~200K+
keyword 
searches

Opportunity

INFORMATIONAL
(Non- Local)

NAVIGATIONAL
(Local)

TRANSACTIONAL
(Branded)



Relevant and Topical Content. Entities Marked-Up With Schemas.

9

Topic & Entity Gaps (Partial List)
1. Flavors
2. Bakery Products 
3. Gluten/Sugar Free
4. Bakery Services
5. Retail party items 
6. Catering 
7. Events 
8. DYO
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13

15

16

3

8

14

17

17

Schema Gaps
9. Breadcrumbs
10. Opening hours
11. Special Hours
12. Delivery method
13. Related links
14. Location (map)
15. Products
16. FAQs
17. Site navigation (Header + Footer)



Impact of Deploying Advanced Schemas Across Industries

Schema+

Schema+

Schema+

Schema+



Deploying Advanced Error-Free Schemas At Scale



Entity-Led Growth Framework and Workflow

Strategy Deployment & Maintenance 

Technical SEO (Engineering) + Entity Optimization + Automation for Deployment and Maintenance at Scale
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Deploying the Framework At Scale



Enhance. Iterate. Expand.



Reporting Performance Across Various Metrics

1

2

Schema Coverage

SERP Coverage 



Enhancement Driven Performance

3

Performance 
Impact



Enhancement Driven Cost Saving

4

Potential
Cost Saving



• Entities are how search engines understand the context of your content
• Entity optimization can be your competitive advantage
• Here are 7 steps to get entity optimization right

Key Takeaways

1 2 3 4 5 6 7

Strategy Technical
Infrastructure

Schema and
Content Gaps

Quantify and 
Prioritize

Automate
Deployment &
Maintenance

Performance
Reporting

Repeat
the Cycle




