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Laying the Foundation




= Your Local Audience
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Understand who your audience is
and what they need

=

COVID has changed the way people
search, and Google changed with them

Mobile ordering, curbside pickup, and “near me”
searches have a whole new meaning

¢

Local is more important than ever,
especially with domestic travel
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E Local SEO Trends

* Local accounts for 22% of website traffic
* Organic & local combined account for 69% of

website traffic
« Explore the whole study at bit.ly/localseotraffic

Website Traffic by Top Channels [ Eilﬂf"“’

Organic Search and Local Drive

69% of Digital Traffic for

Lacal _ 22.6% Location-Based Businesses
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bit.ly/localseotraffic

* Local is more than listings

management and accurate information
What Local on directories
SEO is Today  Local SEO is connecting with customers

at every point in the conversion funnel
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— What Local SEO Is Today:

OPTIMIZATION AREAS

* Google My Business * Yelp
* Bing * Apple Maps, etc.
2. AWARENESS
(Listings Management)

* Core Vitals Compliant E oeal
e Schema yper-Ltocal content

3. C_:ONSIDERATION . Core Vitals * Mobile-first design
(Landing Pages And Local « ADA, AMP

SEO) * Reviews & Ratings

* PWA « Offers & Specials
Local Advertising

4. CONVERSION Customer Engagement
(Promotions) Messaging

ANALYTICS
* Local Visibility

* Landing Page Performance
* Conversions

5.
IMPACT
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| What Local SEO Is Today

Listings alone won’t make your business stand out! This is how you should prioritize your campaign activities:

Engagement

Enhanced
Information

Data
Accuracy

Good Better Best



5 Steps to Winning Your Audience




E 5 Steps to Winning Your Local Audience

1. Start with the Basics: Listings & Content
1. Focus on listings that matter (i.e., accurate data where your customers will see it!)
2. Create content that matters to your audience (on-site optimization)
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2. Create a Great Omni-Channel Experience
1. Both off-page and on-page experience
2. Can users and search engines find what they need?
3. Isyour site fast and easily navigable?

3. Optimize Your Business for Entity Search
1. Structured data on your website
2. Branded SERPs and Knowledge Panel

m
S
S5
)
S
0
®
3
@
S
+
O
]
~+
Y

4. Build Authority With Listings
1. Reviews on Relevant Listings (i.e., GMB, Yelp, etc.)
2. Q&As on GMB, Photos, Posts

5. Measure & Refine

juswabebuy
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-= |Leverage Every Optimization Opportunity On Listings

Core
1. URL with UTM

2. Address, Service Area,
Departments

3. Phone (with call tracking)
4. Category
5. Map Marker

Business
6. Amenities

7. Regular & Special Hours of
Operation

8. Menu and Links to Online
Ordering

9. Popular Hours

10. Description

Media
11. Photos and Videos

Engagement

12. Verified Listing
13. Q&A (FAQs)
14. Reviews

15. Google Posts

dAWebsite

View more rates from $179

Q Hotel details

A 2-minute walk from East Beach, this simple budget lodging is also
a 6-minute walk from the Santa Barbara Zoo. ... MORE v

Santa Ba Zo¢ 7
Q East-Beach Ta

Convi‘vb
_=Restaurant & Bar

= Free Wi-Fi P Free parking & Accessible

2 Qutdoor pool #¢ Airconditioned @& Petfriendly

View more amenities

Know this place? Share the latest info @

Write a review

otel 6 Santa Barbara, CA - Beach

Directions Save Call

3.9 "X XXk
2-star hotel

CHECK AVAILABILITY

Address: 443 Corona Del Mar, Santa Barbara, CA 93103 a
Phone: (805) 564-1392

877 Google reviews Reviews Add a photo

o
0
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"Friendly manager and staff, clean rooms, comfy beds and
spacious bathrooms.”

"Thin towels no shampoo only soap, no coffee in room but
available in lobby.”

"It's ok clean room, friendly staff, average prices but so small
rooms."

Ads - Compare prices

View all reviews

B Thy Sep16 (Y Fri,Sep17 22
[ Motel 6 Santa Barbara, CA - Beach Official site $179 > Questions & answers Ask a question
See all questions (1)
€ Expedia.com $179 >
Free cancellation until Sep 15 Help Improve accuracy
B Provide feedback Suggest an edit
¥ Hotels.com $179 >
Free cancellation until Sep 15 About this data Feedback
B Booking.com $179 >
Free cancellation until Sep 14
View more rates from $179
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— Leverage Every Optimization
Opportunity On-Site i, [

@) Store Hours
Wonday Friday:

Salurday: 3 @,” >
« User-focused, hyper-local content
O P ro d u Ct l_i Sti n g S Promotions & Financing Offers at Conn’s HomePlus - Homewood, AL
@ Store Information Apfliances & Fimefs F’lnancir'\q
* Financing & promotions

mos >Froe Delivery See terms.

Show More (D

BROWSE PRODUCTS

HomePlus il

» Store features & services

cC e e

Store Features & Services

* Schema markup

n's | lomeFius, we sy marr of Uiz o name brands.

MRSk Sy and 1aeat BEC ROy YOI Eaw and st NFaine

wedeclor

Frequently Asked Questions

sung, Sany and

Buss, and keading corpute: by, Yuding HP ane Dell

» Customer reviews riso

What are some of the furniture and appliance brandz carried

in the store?

.

= Top Name

2 How to chack the ardar status of my furniture delivery? v

3 Questions?

3 - -  Iemallation Services us a message
* Location information

* Curbside Fican ivhere ! 8

Customer Reviews ~

=] i

* Location finder & map PurEste R meediieesaanatE 4

5 Stars. 45 Sortby
i A5l w— 5 Neavest Hrst ~

Shop Conn’s HomePlus for Appliances

St 4 Go see Penny she's ...
 FAQs (local & on-page) | T el
f(‘ |z ‘ - S 0 Guest. my 4 ik Sarward 10 shoping Fens i

g hkddk Ureluture @2 ED &

¥ PC/Caming Floaring

Write a Review #

* Unique value for local users! - : |
e Milestone




Real-World Local SEO Success




E G6 Hospitality Case Study: 1,430 Locations

Local Strategy Highlights:

« URL, Name, Address & Phone Number cleaned up across all locations
 Enhanced data (profile attributes) added to GMB

*  Centralized images to create consistency

 Landing page optimization

*  Entity optimization via schema enhancements

e  Technical SEO must-haves
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E G6 Hospitality Case Study: 1,430 Locations

Results:

« High visibility from discovery / non-branded searches (+86%), plus increase in direct and branded searches as
well
* Increase brought visibility above pre-COVID levels
* Total Searches up 81.8% year over year

*  33% Increase in phone calls from Google My Business

* 51.3 % increase in requests for directions

Direct Discovery Branded

118.3M + BB.6% 751 .7M +BEI% 3.3M + 76.5%
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= Takeaways

Local SEO is all about getting in front of
more local customers

Local isn't just listings; it's about
engaging customers across all
touchpoints

Consistent improvements across
channels and tactics create real results
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AND GROW
2 O 2 ] DIGITAL BREAKTHROUGH




