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Laying the Foundation



Your Local Audience

Understand who your audience is 
and what they need

COVID has changed the way people 
search, and Google changed with them

Mobile ordering, curbside pickup, and “near me” 
searches have a whole new meaning

Local is more important than ever, 
especially with domestic travel



Local SEO Trends

• Local accounts for 22% of website traffic 
• Organic & local combined account for 69% of 

website traffic 
• Explore the whole study at bit.ly/localseotraffic

bit.ly/localseotraffic


What Local
SEO is Today

• Local is more than listings 
management and accurate information 
on directories

• Local SEO is connecting with customers 
at every point in the conversion funnel



• Hyper-local content
• Mobile-first design
• ADA, AMP

• PWA
• Local Advertising
• Customer Engagement
• Messaging

ANALYTICS
• Local Visibility
• Landing Page Performance
• Conversions

5. 
IMPACT

2. AWARENESS
(Listings Management)

3. CONSIDERATION
(Landing Pages And Local 

SEO)

4. CONVERSION
(Promotions)

1. 
INSIGHTS OPTIMIZATION AREAS

What Local SEO Is Today: 

• Google My Business
• Bing

• Yelp
• Apple Maps, etc. 

• Core Vitals Compliant
• Schema 
• Core Vitals
• Reviews & Ratings

• Offers & Specials



Enhanced
Information

What Local SEO Is Today

Data
Accuracy

Listings alone won’t make your business stand out! This is how you should prioritize your campaign activities: 

Good

Engagement

Better Best



5 Steps to Winning Your Audience



1. Start with the Basics: Listings & Content 
1. Focus on listings that matter (i.e., accurate data where your customers will see it!) 
2. Create content that matters to your audience (on-site optimization) 

2. Create a Great Omni-Channel Experience 
1. Both off-page and on-page experience
2. Can users and search engines find what they need? 
3. Is your site fast and easily navigable? 

3. Optimize Your Business for Entity Search
1. Structured data on your website 
2. Branded SERPs and Knowledge Panel 

4. Build Authority With Listings 
1. Reviews on Relevant Listings (i.e., GMB, Yelp, etc.) 
2. Q&As on GMB, Photos, Posts

5. Measure & Refine 

5 Steps to Winning Your Local Audience 
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Media
11. Photos and Videos

Engagement
12. Verified Listing

13. Q&A (FAQs)
14. Reviews

15. Google Posts
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Core
1. URL with UTM

2. Address, Service Area, 
Departments

3. Phone (with call tracking)
4. Category

5. Map Marker

Business
6. Amenities

7. Regular & Special Hours of 
Operation
8. Menu and Links to Online 
Ordering

9. Popular Hours

10. Description

Leverage Every Optimization Opportunity On Listings



Leverage Every Optimization 
Opportunity On-Site

• User-focused, hyper-local content

• Product listings 

• Financing & promotions 

• Store features & services 

• Schema markup 

• Customer reviews 

• Location information 

• Location finder & map 

• FAQs (local & on-page)

• Unique value for local users!



Real-World Local SEO Success



G6 Hospitality Case Study: 1,430 Locations
Local Strategy Highlights: 
• URL, Name, Address & Phone Number cleaned up across all locations 

• Enhanced data (profile attributes) added to GMB 

• Centralized images to create consistency 

• Landing page optimization 

• Entity optimization via schema enhancements 

• Technical SEO must-haves



Results: 

• High visibility from discovery / non-branded searches (+86%), plus increase in direct and branded searches as 
well

• Increase brought visibility above pre-COVID levels  

• Total Searches up 81.8% year over year

• 33% Increase in phone calls from Google My Business

• 51.3 % increase in requests for directions

G6 Hospitality Case Study: 1,430 Locations



Local SEO is all about getting in front of 
more local customers

Local isn’t just listings; it’s about 
engaging customers across all 

touchpoints

Consistent improvements across 
channels and tactics create real results

Takeaways 




