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About Milestone

Drive online customer acquisition by building discovery technology natively in our
platforms
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SGE is Transforming Natural and Voice Search

Build identity in GBP, Yelp &
FB for your locations, as well as

maximize the Knowledge Panel Ensure clear and
Create pages that prioritize comprehensive schema mark
user intent, experience and up on your site with all Entities
E-E-A-T Local identified
Identity
_ Experience Schema
. Cre-ate long tail Signals ' Markup Web Platform
informational content that delivering
triggers direct answers in personalized
search, - FAQs, blogs ) g experiences and
performance
Helpful Tech Stack
content

Google Search

Generative
Experience
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Business Needs To Adapt To New Al-Search

« EEAT Content * Core Web Vitals

* Increased * SEO Optimized

Content Velocity Mobile-First
* Mobile-First:

* Competitive Focus on users
Analysis experience where
they consume the

content

Milestone
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PERSONALIZATION

* Schema
Optimized across

the site

* Create topical
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recognizable
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e Deliver
Personalized
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Milestone: The World’s First & Only Content Discovery Platform

Today’s Conversation
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Typical Content Flow To Prepare For Al-Search
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Content Optimization At Each Stage of Customer Journey
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Milestone Solution To Future Proof For Al-Search

3 Party Systems
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Demo

« Content Intelligence and Generation
« Schema Management at Scale

« Content Personalization



Key Takeaways
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Thank You
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