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— Search Is About Experience and Relevancy
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Search Experience is about Relevancy

Search Engine

Search Engine Land » SEO » Why entity search is your competitive advantage

Why entity search is your competitive
advantage Pe———

Here's how to leverage €

organization. 8 steps to a successful entity-first strategy for

Benu Aggarwal on June 10, 2022 at 8:

Search Engine

SEQ and content

h Engine Land » SEO » How to deploy advanced schema at scale

= How to deploy advanced schema at scale

This three-stage schema deployment process breaks down the overwhelming
task of implementing structured data on large websites.

Benu Aggarwal on March 15, 2023 at 9:00 am | Reading time: 8 minutes




Structure Data is Key For Discovery
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Search Engine Land  SEO~ PPC~ Platforms~ SMX Awards Webinars Intelligence reports White papers  About ~

Top 5 search marketing trends and 3 must-
haves for 2023

Here's a look at significant search, digital marketing and consumer trends, along
with the must-haves for digital marketers in 2023.

Benu Aggarwal on December 15, 2022 at 8:00 am | Reading time: 9 minutes

As we prepare to say goodbye to 2022 and welcome 2023, it's a great time to review notable changes
to search and consumer behaviors and plan our key digital marketing initiatives for next year.

In this article, we will discuss the most significant search, digital marketing and consumer trends,
along with the must-haves for search marketers in 2023.

Multisearch Search trends: Experience and relevancy

First, let's understand the biggest changes in search this year and what we can expect next year.

Localization &

Personalization

Futureproof your digital
assets Google released several algorithm updates in 2022. These algorithm updates can be classified into Engag i ng your consumer

three broad categories.

+ Core updates: Updates released to make search better and safer.
+ Helpful content: Updates released to make search results useful and relevant.
+ Experience: Updates released to make user experience across all devices better.

Clearly, Google wants to reward websites that offer excellent user experiences.
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That means your content must be relevant to their query. In other words, experience and relevancy are :

key to winning in search today and beyond.

Artificial Intelligence

Machine Learning Business Intelligence Your Success Plan
y@milestonemktg | #engage2023

= Impact - Digital Marketing Trends & Must-Haves for 2023

Influencer Marketing

Expert community building

Milestone



Google Search Generative Experience



https://www.youtube.com/watch?v=dVsiusLQy5Q

Al Every Where - How Fast We Can Adapt
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% r@;/? )‘ How to future-proof your digital presence in
e the era of Al-powered search

- Here are tips to future-proof your digital presence and establish a rock-solid plan
to stay ahead as a business.
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Benu Aggarwal on June 21, 2023 at 8:00 am | Reading time: 5 minutes



https://milestoneinternet.ai or futureproof.milestoneinternet.com

Products Services Industries Customer Stories Resources Company

Milestone

Future-proof

Your
in Al-powered
Search Planet

(le}

Artificial intelligence (Al) and machine learning have
revolutionized how businesses connect with consumers

and personalize their experiences.

Recognizing the evolving consumer behavior, major companies like Google, Bing,
Adobe, Meta, and Apple have embraced Al as a central focus across all their product
offering. Every business should develop a comprehensive strategy to implement Al
throughout their entire organization.

Read More Vv

y @milestonemktg | #engage2023

June 21, 2023

How To Future-Proof Your Digital
Presence In The Era Of Ai-
Powered Search

Read Article >

Milestone

How Website Schemas Assist with
Google's Search Generative
Experience

Read Blog Post >

Articles

e 12,2023 March 15, 2023

How To Deploy Advanced Schema
At Scale

How To Measure Schema
Performance

Read Article > Read Article >

Milestone

I Leveraging Google's Generadve W
Experience for Search Success

Jun 12,2023

Google I/0: How Your Business
Needs to Adapt to Google's Search
Generative Experience

Embrace the Future of Search with
Google's Generative Experience:
Essential Tips and Techniques

Read Blog Post > Read Blog Post >
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https://milestoneinternet.ai/

Future-proof Your Digital Presence in Al-powered Search Planet
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= 3 Steps - Images to Entities

Multiple copies of the same
: image competing for SERPs

.................................................

SERP Saturation

Centralize to single source of truth
Optimize with CDN

______________________________________________________

Enrich with meta data

R pp——

High quality
images

Entity tags

Meta data
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= Digital Asset Management
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= Visual Search Optimization using Google Vision API
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Making Al Helpful For Everyone

1 2 3 4

Improve Knowledge Boast Creativity and Enable others to Build and Deploy
and Learning Productivity Innovate Responsibly




— Barbie @ Vegas & The Amazing Caesar Palace
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— Other Use Cases For Generative Al
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— Al Content Studio

Central Al-powered content auto -generation engine on the Milestone platform

4 Blogs “=-- s @B  Web Pages
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High Quality Multi-channel/location Search Optimized Time & Cost Saving
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Hotel Néo San Francisco Blog — v i -

Q Manage Content

Blog Studio

Blog Studio

Manage posts and track post performance.

270 Published Posts
@  Poor
Avg. Score
75% 27

posts have a low SEO score
Good

Your posts are doing good on search index View and Fix Posts

Blog Posts 270 Published Posts

Al Published Scheduled Draft Trash

Posts - Date -
Best Spring Activities in San Francisco 3 days ago
Celebrating St. Patrick's Day in San Francisco 7 days ago
Celebrate Tt giving in San Francisco 2022 Mar 12, 2023
The Perfect Summer Weekend in San Francisco Mar 2, 2023

Discover San Francisco’s Rich Asian Culture

Feb 29, 2023

Last Updated: May 10, 2023, 11:24:34 AM

88 Add Category + Create New Post

& Average ~/  Good

14 32
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Optimize Posts View Posts
Q Search
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Content Studio

Enables users to create SEO-rich content
for their posts.

Content Checklist & Validator

Real-time checklist for content validation to
ensure all posts are SEO optimized.

Al Meta Data

Auto -generation of meta data and meta
description based on keyword input.

New Simplified Ul

Simplified Ul to make content authoring
effortless.

2
3
o SEO Forecasting

Forecast content performance based on
keywords.

Milestone



Must Have All Digital Initiatives

Discoverability Authority & Trust Business Insight




Future-proof Experience — Discovery to Advocacy
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Role of Data Has Changed

The future of CX depends on innovative
generative Al and data insights

Dun & Bradstreet's CMO discusses the elements that make up the best possible
customer experience.

Cynthia Ramsaran on July 26, 2023 at 7:00 am | Reading time: 3 minutes

Data which is:

&g &

. . : Relevant
High Quality Validated (across channel)

https:// searchengineland.com/the-future - of-cx-depends-on-innovative - generative - ai-and- data-insights - 429523
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— Personalize Experience

EXPERIENCES

OFF-ROADING ZIPLINING HIKING

Jane
Texas %
2023-06-21, 1:15 AM Houston
. 0 . Adventure Advanced
Locations Channels & Devices Behavior
Fema|e 2023-06-01

Customer Data
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— Growth Drivers

/9 Solid Integrations

Layer

B Tools & Platform ¥
Connects Customer
Touchpoints

Community &
Engagement

Security &
Reliability
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Prioritization

Enablement




Organization Alignment is Critical




Company OKRs = Strategic KPIs

y@milestonemktg #engage2023 M'IQStO"Q



3 Step Process
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Objective & Key Results Decide Milestone and Alignment & Measure
and Focus Areas Key Result



— How to Future Proof?

Future-Proof
Experience
Data Insights

Helpful Content

Future-Proof
Your Assets for
Discovery

Schemas &
Semantic Search

Select your

. Growth Drivers
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Thank You
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