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Consumer Problems

1. Discovery p Can consumers find what they want, where they want?
2. Relevancyp Is the information relevant to their needs?

3. Experience p Can they have a consistent & frictionless experience?
4. Trust p Can/will they trust us across the channels?



— So Many Touch Points: B2C

I-want-to-know I-want-to-go
moments moments

I-want-to-do I-want-to-buy
moments moments
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900-

A car-buying process

/00-

Booking travel

The Digital Economy
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59% of all B2C

Sales are digitally influenced

+
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Relevant Results
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Google

do us citizens need a visa to visit tajikistan X ,!, el Q
Images News Videos Books Shopping Maps Flights Finance

About 2,390,000 results (0.37 seconds)

Travelers planning to spend more than 30 days in Tajikistan should obtain
a tourist e-visa online or a T-visa from the Tajik Embassy to the United
States. Tourist e-visas: Tajikistan offers two types of e-visas: single entry
and multiple entry.

U.S. Department of State (.gov)
https://travel.state.gov » content » travel » Tajikistan ~ #

Tajikistan International Travel Information

@ About featured snippets + B Feedback

People also ask

Can | get a visa on arrival in Tajikistan? v
How much is a Tajikistan visa for US citizens? v
How can | get Tajikistan visa from USA? v
Are Americans allowed in Tajikistan? v
Feedback
Passport Health

https://www.passporthealthusa.com : visas » tajikistan-...
Tajikistan Visa - passports
Do | Need a Visa for Tajikistan? ... Yes. US citizens must have a visa to travel to Tajikistan, and
the visa must be obtained before arrival. It is very important ...
Do | Need a Visa for Tajikistan? - What Types of Materials...
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@ visa.gov.tj

Trusted User Experience?

== gjikistan visa
W= https://www.visa.gov.tj

Tajikistan visa
On this website, you can apply for a Tajikistan Visa, to renew or extend it, for Visa Upon Arrival or
check the status of your visa application.

# consular.tj

% N
§ﬁ z VISA
———— Republic of Tajikistan
.

HOME  APPLICATIONS ~ FAQ  CONTACT  English [Change]

e e

Welcome to the Tajikistan Visa Electronic Application Center!

On this website, you can apply for a Tajikistan Visa, to renew or extend it, for Visa Upon Arrival or check the status of your visa application. Filling out the
application on our site is the first step in the process. After you submit your application, you can be invited for interview

Select visa Fill up the form Add documents Check Submit

**Please be patient as you use this form. Download times may vary depending on your internet connection speed."*
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MINISTRY OF FOREIGN AFFAIRS OF
THE REPUBLIC OF TAJIKISTAN

MAIN CONSULAR DEPARTMENT

CITIZENSHIP OF RT FOREIGN CITIZENS

8 %

Main v Menu
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Going through the motions?
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WD Red

NAS Hard Drive

Translate Text Homework Shoppi
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5:29

X @ westerndigital.com

Free standard shipping on all eligible orders over $25. Details &
Exclusions

l||

NEW

WD_BLACK C50 Expansion
Card for Xbox™

Say hello to more for your Xbox.

Shop Now

Featured Products

We use cookies and web tracking technologies on this site for
various purposes, including to enhance site performance,
personalize your experience, and deliver interest-based ads. By

continuing to use this site, you agree to our use of cookies and

web tracking technologies as described in our Privacy Statement

and Cookie Statement.

3% Western Digital. @ Q

X

Add to your search

O v4n

BEYY " UERE HDD 6TB WD RED FOR

@ ebay.com.my NAS

Western Digital
WD60OEFRX-68MYMNT1...

pcbitz.com

Western Digital RED 3.5"
5TB 5400 64MB 6Gbps...

o\ Uultratec.co.uk

Western Digital
WD3001FFSX 3TB SATA...

@ carousell.sg

2
E] Did you find these results useful?

Yes

WD RED WD600O1FFWX-
@ ebay.co.uk 68Z39NO0 6TB 3.5" HDD...

-
A har e U A

No

WD (Western Digital) RED
6TB | WD6OEFRX,...

N\
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The majority of Content is Not Performing

90.63% of pages get no organic search traffic from Google

0 visits (90.63%) - 847,833,932

1-10 visits (5.29%) - 51,533,239
11-100 visits (2.84%) - 28,248,087
101-1,000 visits (1.04%) - 10,322,545

1,001+ visits (0.21%) - 2,094,758

(based on a study of over one billion pages in Ahrefs' Content Explorer index) ahrefls
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Google Tries to Help

Google Rewrites Title Tags
33.4% of the Time Google is More Likely to Rewrite Meta
Descriptions for Long-tail Keywords
than Fat-heads

Based on a study of 192,656 pages ranking in the top 10.

Based on a study of 953,276 pages ranking in the top 10.

80.00% -

60.00% -

40.00% -

Percentage rewritten

20.00% -

() uUsedtitle tag (66.6%) (| Rewrote title tag (33.4%) Fat-head keywords Long-tail keywords

® @ https:/ahrefs.com/blog/title-tags-study/ ahrefs @ https:/fahrefs.com/blog/meta-description-study/ ahrers
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Google Warning Statements for Public Companies

€ costs associated with online marketing, including search engine marketing (primarily
the need to purchase relevant keywords) have increased due to a decline on organic
search traffic, and are likely to continue to increase in the foreseeable future and, if
significant, could have a material adverse effect to the extent that they do not result in
corresponding increases in net revenue. QVC 10K

Like most e-commerce retailers, our success depends on our ability to attract online consumers to our websites and convert
them into customers in a cost-effective manner. Historically, marketing through search engines provided the most efficient
opportunity to reach millions of on -line auto part buyers. We have had a history of success with our search engine marketing
techniques, which gave our different websites preferred positions in search results. Search engines, like Google, revise thei r
algorithms from time to time in an attempt to optimize their search results. During the last few years, Google has changed it s
search results ranking algorithm. In some cases our unique visitor count, and therefore our financial results, were negativel y
iImpacted by these changes. While we continue to address the ongoing changes to the Google methodology, during the
second quarter our unique visitor count decreased by 5.5 million, or 18.2%, to 24.7 million unique visitors compared to 30.2
million unique visitors YOY. As in the past we expect Google will continue to make changes in their search engine algorithms
to improve their user experience. As we are significantly dependent upon search engines for our website traffic, if we are
unable to attract unique visitors, our business and results of operations will be harmed.

Auto Parts Network 10K
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Business Challenges

1. Organization Silos

2. Lack of Agility

3. Content Management
4. Privacy & Security



Challenges Faced by Brands for Content Discovery

82% of the time is spent in discovery and only the
_ final 18% in engagement and conversion
A Website Platforms are not

technically optimized for driving
organic discovery of content.

82%

Discovery
A 90% of Digital Content Has No (Browse)

Audience ()

A Content is distributed amongst

multiple marketing platforms Experience and

=

Conversion
(Shopping)

(1) https://ahrefs.com/blog/searchtraffic-study/
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https://ahrefs.com/blog/search-traffic-study/

— Broken Systems, Siloed Departments, Lost User Intent

Q
)

v v v v
000 = o
JiX © B )
i _z\ (2
search discovery campaigns social media enquiries
[—| EI®¢EZl Nl ==
- * e o .
website discovery ads posts messaging
- : tomer
content : - social media e
Paid media
management SIEL) ElmE " team support
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T Bttty St

Register (Sign In) | Order Status | My &ccount | Customer Service | Wish List | Cart =7

Fashion Must-Have

The summer dress! Find breezy styles
A 3 for sunny days ¢ Front End Search: m

Fashion Shoes & Handbags Jewelry Beauty & Garden Electronics

TODAY’S |

TODAY'S FEATURES:
SPECIAL VALUE*
TODAY'S SPECIAL VALUE 5 EASY PAYMENT!S‘-
\ @ 'a
NEW ARRIVALS

HOTPICKS! PLUS

SWIMWEAR ON EASY PAY
Left Nav: SHOPPING TOOLS:
Homepage ITEM ON AIR
Team/Web
Content
Production

ITEMS RECENTLY ON AIR
WATCH LIVE TV

X = everything from quick touch-ups
PROGRAM GUIDE > > === mullmuum_

SPOTLIGHT ON:

DENIM & CO. BOTTOMS
VALERIE PARR HILL DECOR
BEAUTY WITH BENEFITS
100+ KITCHEN CLEARANCE

NEW SHOES & HANDBAGS

Find Accents, Live Plants & Tools

Epring Gifts | DO st
Moms, dads, grads & more—find the per e&%re‘s‘%‘ge'r‘ oom
epage Team

Monetate P T RE

shop & connect

1,680,148 people like this. Sign Up to see what your friends like.
@

Qur disce sh anywhere at any time

Stay Connected with QVC We're Here to Help

n ﬁ "ﬂ J toGather F 1 1 Meet the Hosts » Visit Customer Service

3 ront E

(t ] | avc community ¥ s + Order by phone: 1-888-345.5788

E ke Blogs Deﬁ'a&msﬁ!%ail » Easy returns! Learn about our 30-Day Return Policy
Apps & Mobile Ahout QVC Work with QVC Account Status QCard

» Text Alerts & Ordering » &bout Us » QYC Affiliste Program » All Orders » Learn More

» iPhone App » Come Visit Us » Become a Vendor » Easy Pay Orders » Apply for & QCard

» iPad App » Media » Careers » Returned Orders » Pay Your Bil

» &Android App » QYC Retail Stores » Credit Cards » Manage Your Account

» View all &pps » Social Responsibilty Front End » Email Reminders

Development

vemeys

SECURED 04/14/14by bizrate® (8 Shopping.com

.



= Google i1s Expected to Provide Quality Results

Scammers are using Google results to
target desperate travelers

Need to rebook a canceled flight? Beware of ‘malvertising.’

The maﬂhington‘;]_]qst

Help Desk  TechinYourlife Future of Work  Your Data and Privacy  Internet Access ~ What's New  Ethical Issues  Ask a Question

e oo Scams are showing up at the top of online
July 18, 2023 at 4:48 p.m. EDT SeaI'CheS

Searchers, beware: That Google, Bing or DuckDuckGo ad might be ‘malvertising’ — phishing campaigns and malware
hiding behind legit-looking links

@ By Geoffrey A. Fowler
September 16, 2022 at 7:00 a.m. EDT
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Ensure a Consistent
Omnichannel Experience



Think Like a
Building Inspector

A Ensure correct materials
A Ensure correct methods

A Cannot continue until verified

A Enforces collaboration

A Enforces system connection

TMICSONEmIg | Fengagesu S 14 ; M“QﬁO"Q



= Connecting Various Platforms for Experience Lead Growth

AWARENESS DISCOVERY CONSIDERATION CONVERSATIONS PURCHASE

ADVOCACY

: . Customer , .
Bucs:lness Inltt'lated Schema FAQ  Voice Search Reviews Initiated \F;.rgducct: l)llgmos/ Feedback on Busmec;s,f? Initiated
onversation R \ b\ ,4 Conversations 1aeo a/l\lng ers
S o \\ ~ R _ R4 /1\ /
Local Pages POSts " -~ e ! '
A A S T Tttt T [ R
Social | " Pre-Sales . . Customer
. CMS SEO / Dev Content Paid Media
Media Support Support
Marketing Infrastructure  Engineering CRM Sales Inventory Customer Support
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Ensure Your Content is Relevant and Findable

Awareness
—————® *———— —————
* What is Irish « Intro Brand can * Product Attributes
Whiskey? Device Nuances Brand/Product highlight * Lifestyle Integration

* Mobile Friendly * Overview of
products and spirit
@— categories

and Drink Images
Searcher Questions Biz Objective By showing

* What is the best * Cocktail Options
vodka?
* How to make a
Cosmo?
.
P am—N
—
R
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Attractive Student Loan
Offers

Dream BIG! With our attractive offers on
student loans, aim for the best of institutes

Learn More now

Local Solutions For Local
Businesses Like Mine

A local business focused software suite

Learn More -

A cCity
A Country
A First/last visit date

A Time of visit
\_

A Operating system
A Browser
A Device 8 Mobile/tablet/desktop

A Re-engage channel: notification/emails
\_ S J

&

A Visit Frequency
A Pageviews & engagement
A Actions & intent: e.g. sign-ups

N

as8UaYej NODOhsB86MPF 18UD82086; ) ast
e N [ N N

AasUocase MPF GNOQ

via CRM/3™ party

060
L
“
e
!
{

-

2

@ Jane Doe
J5h &£

Femle 20221
Customer Data

A Cold/hot data
A Gender

A Age

A Buyer journey stage
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Enabling Content Discovery



F Ensure Discovery Across All platforms

“It infuriates me when | cannot find our
products and acquisitions when | search for
them. If | cannot find them, customers cannot
find them, and that is just not acceptable!”

Michael Dell, CEO Dell Computer
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= Maximizing Indexing

Valid with warnings Valid Excluded

329 31.6K 111K

1 issue

@ @

Status Type Validation Trend L Pages
Excluded Page with redirect N/A I 56,619
Excluded Crawl anomaly N/A S — 28,104
M Alternate page with proper canonical tag N/A —_— 10,815
Excluded Not found (404) N/A e 5,570
w Duplicate, submitted URL not selected as canonical MN/A e 3,714
> Duplicate without user-selected canonical N/A 2,448
Excluded Crawled - currently not indexed N/A 1,607
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= Why are we still arguing over how to redirect?

Projected Loss Traffic and Leads

Traffic Loss Without 301s

Lost Leads Without 301s
70000

/ $900,000
G0000 4 800,000
. 4700,000 T e =
50000 o — -
$600,000 Ty
4Doa £ 500,000
m— Watural Search M )
; $ 400,000 R
§0000 Diirect traffic ’ %
X Y
S 300,000 .
20000 \_ M
_\\ $ 200,000
1000 100,000
[u} : [ 'S
Mov | Des Jan Feb  Mar Apr | May Jun Jul Bug  Sep Dt
Now Dec lan Feb Mar Agr May lJun  Jul Sug Sep Ot 17 17 18 18 1B 18 18 18 1B 18 1E 18

7 7 -] i A B B 1 B B | LH1E 7 565 739, 5657 : 3 | 444 145
T ——Lostleads |$818, 5736, $654, 5730, $657,|S6BE, SE631, $610, $444, $3EE, $245, 189,

$6.8MM in lost leads in one year!
1.6MM in lost traffic
Over time the loss of traffic and leads will diminish with aggressive link building and outreach.
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Maximizing Indexing 0 Ensure XML Sitemaps are Clean

Status

Error

Error

Error

Error

Error

REIRR

Error

Error

Errar

|

Excluded

Type Validation <

Submitted URL not found (404) o
Submitted URL marked ‘noindex’
Submitted URL seems to be a Soft 404

Submitted URL blocked by robots.txt

@
@
@
Submitted URL returned 403 (i
Server error (5xx) (
Redirect error (i

Submitted URL blocked due to other 4xx issue MN/A

Duplicate, submitted URL not selected as canonical /A

W @milestonemktg | #engage2023

Mot Started

Mot Started

Mot Started

Mot Started

Mot Started

Mot Started

Mot Started

Trend

Pages

1,094

705

174

87

40

35

80,296
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= Entity -Driven Search

Google

thai . x 4

thai food near me

Thal Food

thai food windsor ct
thai food hartford ct
thai basil

PP PP P

Near Me

thai restaurants near me

0

thai basil woodstock
Thai Basil - 18 CT-171, Woodstock, CT

56 miles away
Thai Place - 241 Kennedy Dr, Putnam, CT ‘

thai place putnam
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My Local Thai Restaurant Site Did Not Show Up 6 Why?

Sala Thai Street Food

12 Mountain Avenue, Bloomfield, CT 06002

(860) 206-7128

Fresh, ﬂay_’rful, auth

- Hours

- Vil . Tuesday - Friday: 11:00am - 2:30pm, 4:30pm - 9:00pm
A N - Saturday - Sunday: 11:30am - 3:00pm, 4:30pm - 9:00pm
206.71 < Monday: Closed

Would take Google considerable effort to "interpret the following"

1. Thai food = Thai cuisine (image) Thai street food
2. Near Me = the address is a string listed as an address
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56 Mile away restaurant added schema

Designating entities immediately disambiguates their meaning and gives context to content surrounding
entities.

<title>Thai Basil | Order Online | Woodstock, CT 06281 | Thai</title>
<script type="application/ld+json">[{"@context":"http://schema.org ",
"@type":"Restaurant ",

"@id":"http://www.thaibasilwoodstock.com ",

"name":"Thai Basil",

"servesCuisine™:"Thai",

"telephone:"(860) 928 -9966",

"geo"{"@type":"GeoCoordinates","latitude™":41.9325984,"longitude": -71.9338819},

"openingHoursSpecification ":
[{"@type": "OpeningHoursSpecification","closes":"21:30:00","dayOfWeek":"Monday","opens":"11:00:00"}

{"@type":"OpeningHoursSpecification","closes":"21:30:00","dayOfWeek":"Tuesday","opens":"11:00:00"},
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= Why Your Content is not Discoverable?

Top SEO issues reported

85% of SEO issues are due to CMS Ilimitations

Indexability or
crawlability

URL deletion or
redirection

Link issues

Changes to onpage
content or meta data

Brands are stuck JUST fixing & improving SEO

28%

Changes to hreflang
or canonical tags

Crawler traps _ %
0% 10% 20%
IMPROVE

FIX

Source: Contentking
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= Logically Connect all elements

Products & Services / Routers / Cloud Edge /

Cisco Catalyst 8500 Series Edge Platforms
Build a better cloud

The Cisco Catalyst 8500 Series Edge Plati
services that scale; security by design; cu:
multicloud networking for the cloud edge.

| Benefits Models  Software  Services Resources  Support  For Partners

Google generally doesn't look at the structure of URLs to work out the structure of a site. Instead, it analyzes the
linkages between pages to gain insights about the relative importance of different pages on a site.

https:// developers.google.com/search/docs/advanced/ecommercehelp-
. google -understand - your-ecommerce- site- structure?hl=en .
W @milestonemktg | #engage2023 MII(’}tOI](’



Discovery Bullt Into Platform
Formerly SEO Friendly CMS



= Orchestrating Discoverability

Benefits of Digital Asset Management

Simplified
Content Hub
Stores & manages
Streamline Workflow & digital assets in a ik & Exsr Semech
Reduce Redundancies centralized location

With a central digital hub,

Enables automation and it helps in locating the

extends the value of the et 0 o content with ease using
assets through reuse and s = ®@ B sophisticated search
repurposing e “ m § capabilities with a broader
¥ range of filters, thus saving
time.
Brand Unification Brand Preservation
—
A unified brand strategy - %] Ensure brand consistency
helps in managing % (QKO% and protects the assets
everything from brand with automated
collaterals to image watermarks

collections, delivering

greater scale and improving
efficiency. From a central digital platform,

it provides extensive copyright
functionality and governs
controlled access.

Advanced Security
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— Discovery First CMS

BE Dashboard

ﬁﬁ g Best speed performance at scale Milestone

Speed of websites natively built into the =" <
code base of the platform resulting in fastest > B Merketing Tools SEO Panel
mobile and desktop sites at scale > W, Manage Content e seqpane
> ¥ Manage Layout __
> 5 Setings Page Experience
s o s Core Web Vitals Site Speed
(s Indexability and crawlability > 1B Bk Operatons @ It @ et
Sites are coded and architected to ensure > 2% Manage Users @ Mt e @ conaenne ©
maximum indexing of content, images, » @ GoestPorta © Mified 5@ A ﬁ
i F Mobile Friendly @ Accelerated Mobile Pages (AMP) ()
and video by search engines » & MiBlock _ 4_
® Mobile Template (O ADA
> w: Newsroom @ Tablet Optimised Template © AAD
> M Milestone Assets Safe browsing
af» Schemas @ HTTPSO
G«C;): Schema built natively into the platform
Crawling & Indexing
Sitemap Redirects
® Website Sitemap (D) @ 301 Redirection for broken links ()
@ Image Sitemap (O JS Management
a s Actionable Insights ®© Video Stemap © @ JsLazy Loading &
°;(?;° Status and recommendations enable Robots.txt
actionable insights @ FRobots.txt Available ()

@ Sitemap Available ()
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Doing it at Scale
Add subtitle here



Build to Scale 0 Integrations, APl -First

Centralized Data Platform (Centralize most critical data)

W @milestonemkig |
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Enable Distributed Authoring Workflow

Enables locations/markets to add assets and content to gated areas that is validated and

integrated into display elements.

ﬂ

)

Key Elements
Brand governance and guidelines

Moderation of content
Provisioning control
Page sections access lock

o Io Io Do I

Image license control

Location 1 Location 2

Bal Be

A Editing capability for multiple locations

Location 3

(1)) %
617

A Enable franchisees to edit offers and specific sections

j @milestonemktg | #engage2023
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IE 5 Key Takeaways

1. Consumer problems are business problems

2. Business systems, processes, and teamsaligned to
enable success

3. Maximize content discovery while building trust and
reducing friction

4. Orchestrating human and personalized experiences
by goal not just by role

5. Enable a scalable data-driven platform to ensure
success

YW @milestonemktg | #engage2023 M“QﬁO"Q
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How to communicate over .
100 Activities X 170+ Resorts = 17K
Events a month, across multiple

// 4
é‘upérhero Th em ed Week



Operational

Hurdles



Seasonal
Staffing




Events & Activities
Calendar

TR ARDLINY
\ o 5 S sre

Experimenys

PINES
v 'Ki""":muforavmkr,
)

—~ Make memories your family will treasure for year,
PM: POCL Games | .
‘Enjoy

e
*\g :’PM POCL JAMS -

VATICty of reusic pootardel

2021 Themed Weekends at Carolina Pin

2PM: Clowning and
Bulooning v =

Under The Sea Themed Weekends




SUN 2Q.
RETREATS =

~—J

_ FOURTH ."’ —
= @ W ACTIVITIES SCHEDULE DECATSE:
OFfTHE
Peters Pond W E E Friday July 1

Wednesday, July 26
q“ Yy y

W JULY IST - JULY 4TH / HNUTS Food Truck
700 pm W 7 Adult Happy Hour Clubhouse . BT [epbovs 2022 CALENDAR
Join us for an adutt only event: Happy Hour: BYOB: Must be 21 or older. “‘no am. - 'ons d - p
’ § U.S.A. ; BIKE PARADE Q for A Theme: Celebrath Across the Nation o 22 Hugs, Hearts, & Hellos WeeKends
I FLOWER POT Bl W8 Camp with the ones you love BEARY mucht
Thursday, July 27 PAINTING Saturday July 2 \‘. 11320 Totally Texas Spring Break
R TR RN W Joinusto lean lhe history of the nearby areal
- y 2 ili KICK THE CAN. a2l e
3:.00PM Ice Cream Treats $ 4 \AA A Pavilion s o T rér AnADE sicin ffle Ball Red Vs Blue I—Walwuplhe ey pave Eaer vt
S featuring lots of activities & fun!
L e and Coloring - Make an American § 43 selliiinake Calpes Weelands
4:00 PM Bubble Fun Rauilion Ve Caetoor 7 fine | BosewevilaE W
SMOKER & ADEL'S Food Truck L. 5713-522 Color the Park WeeKends
o Show us your favorite colors during Color
& ® 1 il the Park activites!
e Eo sk EE Ementis Bauimn $ @ Start at Activities - Pick a t-shirt, get directions for the type of tle | —sm.eaColor che puck
Bingo Immediately Foliowing: 13 and older are permitted if accompaniedpy an adult. ta . We have white T-shkts and some Vl'lﬂ‘. fﬁh‘m and 1 Aplgmem of our irr:gmuon!
= i and pay. 3 Expenen(e all the magic of Jellystone Park™!
Friday, July 28 @PETFRSPONDRVRESORT from for this eventl Or, you can bring your own t-shirt to dye . Then [F ottty ompera
. Look for a table with Activities staff - Kendra is there to 5 "“""’“’"ﬂ."i
5 ili m-m
5:.00PM Sstzrzl?:m flush * 3 Pavilion assist you. Please bring 3 bag to take your wet t-shirt home. § rodyor o i Gl Vi |—>
il < T - Santa is staying at Jellystone Park™!
- Decora inside the Pavilion, Bike tire pump available, %2-8/4 Christmas in July besgfmtish bt el Sl
6:00 PN Walking Tacos! $8 Pavilion A4:20pm @ Pavilon - Bike Decoraring s beging 0ok e s oG e Lo
$6 with a seasonal wristband 4:30-5pm @ Pavilion Rd. - MKE PAMD‘ FOR FREEDOMII! Wear red, WN';:” ek U:dvp &?mmzm under the sun!
d lkers, bikers of all ages are welcome to parade.
s Activities Cart for a P tic pups, &19-95 Wildlife Weekends
7:00 PM Volleyball Tournament Volleyball Court “‘m;,,, the kide and kids at heart in the parade!  Route will go along the f | :nxmu:;aﬁ:‘zmmmm
All Ages: stop by to play or cheer on your favorite team | oy L the Pult Th:ough C ampers Soction, P“" the Store and left into the Activit E c.“‘mg alfoodes! foin us to celebate ol things
g
8:00 PM Family Karaoke s for twice the funt ¥ L v Hallowseen Weekiends
SR i ehrate You won't want to miss the fang-tastic fun!
’ Pavilion - Live Musict The Frequency Band iz back . Let's Dance and Cel . L 1. 1113 ATl Stars & Athletes Weekends
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