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— Google’s Helpful Content Update

Since December 2022, Google's Quality Rater Guidelines
(QRG) focuses on E-E-A-T:

* Experience - Audience Centric

* Authoritativeness — Originality & Point of View
* Trustworthiness — Attribution & Authorship

What does this mean for your
business?

More details: https://searchengineland.com/google-search-quality-rater-guidelines-changes-
december-2022-390350
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Helpful Content
Pillars

Experience

Authority & Trust Discoverability

Content

Topical - Does your
content meet searcher
needs?

Customer journey -
Does it engage at each
stage of the buying
journey?

Relevant /Engaging - Is
your content engaging
the audience?

SEO & Schemas

Is your platform
healthy?

|s your content
indexed?

Can search engines

understand your
content? (Schemas &
Entities)

Page Experience

Does your content
conform to safe
browsing standards?

Is your site fast and
does it pass Core Web
Vitals?

Is your site mobile
friendly?

Applies to Google SERPs & Search Generative Experience (SGE)



— Understand Where You Are on the
Helpful Content Maturity Curve

Keyword optimization

No or limited H1s, Meta Data

investment

Tactical

React when issues arise

Conceptual
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Content written for
target audience intent

H1ls & Meta Data
Knowledge panel
Landing Pages
Blog

Foundational
Follows best practices

Content topics based
on competitor gaps

H1s &, Meta Data
Knowledge panel
Landing pages & Blog
FAQs & How Tos
Image optimization

Strategic

Follows a content
marketing plan

Helpful content that
drives discovery,
decision making, and
engagement

H1s &, Meta Data
Knowledge panel
Landing pages & Blog
FAQs & How Tos
Image optimization
Web Stories
Local Posts
Event Calendars
Social Media Posts
Videos

Transformative

Drives discovery and audience
engagement in SERPs and SGE
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Saturate Your Website with Helpful Content

FAQs

Voice and
conversational search

Website & Blog

Landing pages for
products, services & locations,
blogs, and articles
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Images

High-quality images --
must have for visual search

©

Events Calendar Video

Informational & educational
videos -- essential for
immersive experience

Attract visitors interested
in your and nearby events

Engaging and immersive
mobile experience

Web Stories Local

Managing local listings
and engaging with posts & FAQs

©

Knowledge Panel Social

Claim and optimize
your Knowledge Panel

Engage audiences with
organic and paid social posts
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— Your Helpful Content Package:
5-Step Strategy to Winning with Helpful Content

CONTENT GAPS CONTENT CREATION

Understand your market potential EEAT & people-first content creation optimized
along the conversion funnel and aligned with your business goals

 t————————

CONTENT SCORECARD CONTENT MARKETING PLAN REPORTING &

Holistic evaluation and scoring of your Outline of Custom_er Goals, Gaps to be closed,
existing content & detection of content Success KPls, Audience Strategy, Channel and BENCHMARKING

. b . ‘ . : Content Mix, results in a strategic execution Track & report on content performance &
gapsin yfhur uy:rjsutrn(iy S calendar Benchmark against your competition
e content strategy
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— Milestone's Helpful Content Scorecard

Content Scorecard

Performance ) Discoverability Visibility Rich Results Coverage Relevancy

‘ 58.03% 91.85% , 34,.8% ,3219% [ 4127%

Helpful Content Scorecard
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https://app.powerbi.com/groups/me/reports/f6337dab-7b66-417f-869c-a0bc2ba49dd9/ReportSection11873c358cbf3611ee40?ctid=fab6a667-9d90-4d20-9414-76cd10ab0c3f&experience=power-bi&bookmarkGuid=6548c52e-7bee-40e3-9d5b-ea0a9c589597

IE Align KPIs with Milestone Solutions & Products

EEAT

D Impressions . Website c FAQ Manager

. Clicks . Blogs c Event Calendar
Increase visibility - CTR o el O - Llocal

. Local Searches . Web Stories

Driving directions

Revenue Recovery
Email clicks

. Sessions . Blogs _
. C Pageviews C FAQs : Eg\ntesnt gcudlo
ONSIDERATION Increase traffic - Time on site *  Videos Q Studio
. Bounce rate C Image Optimization
‘ Online Transactions . Social Media/Organic Ads . OTA Comparison
*  Contact Us Form Fills «  PPCAds *  LTOand sweepstakes landing pages
CONVERSION Increase conversions Phone calls «  Seasonal promo landing pages Site Studio

. Write Review . Special Offers/Deal Emails . Reviews
HN e E AT Increase engagement . Social engagement, and . Interactive Content . Social Lounge
more
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= Milestone’s Helpful Content: Measuring the Impact of
Consumer-Centric Content in 2023

NS

Danielle Yuthas Sean Brevick
VP of Marketing VP, Field Marketing
Services
SpeedPro

IHG Hotels & Resorts
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SpeedPro’s Story with Milestone

SpeedPro's Challenge:

How do you optimize a vast array of products &
services with lots of technical information across show
multiple locations when each location offers

different products and services? trade

Milestone's Solution: Wl'ap elevator

Schema & Helpful Content

Schema types include Sign window ba n ner

* LocalBusiness booth
« FAQPAGE

* VideoObject

* Review

 AggregateRating
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SpeedPro’s Results

64% of all
Contact Form

Milestone

submissions ey
arrive from
the SpeedPro
website

Y Funnel View
REQUEST

v [ Website Performance

Overview

Form Leads

Dashboard - Analytics Insights FAQ/Voice Reports Schema

¢ SpeedPro (125/125) = Region = Country v State = City « Jan 01,2023 - Jul 27, 2023

0 VA W A W
Jan1 Jan 21 Feb 10 Mar 2 Mar 22 Apr11
== Jan 01,2023 1o Jul 27, 2023 Jan 01, 2022 to Jul 27, 2022
Form Leads Breakdown By Medium +

Full Name *

Calls Tracker
Company Name O Organic Performance
2 Local Performance
$ Executive Summary

Phone * 2 External Links

How did you hear about
SpeedPro?

Select Option

Message

| would like to receive

emails from SpeedPro,

SUBMIT
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Even though CPC spend in 2023 has

Forms Submitted -

13K ez

100 % of total (13K)

% Select/Deselect All organic % cpc listing direct ® referral % email
0.1 %[19]'1
3.2% (410)] Jan 01,2023 Jan 01,2022
To To

9.9% (1290) Jul 27,2023 Jul 27,2022

14.3% (1860) 1 organic 48 9% 48.7% t18.8%
— e ey
\
23.4% (3040)

19% YoY

Organic
been 5x higher in cost, it still does not Traffic
even come to half of what the organic
channel has been producing!

Compare to: Jan 01, 2022 - Jul 27, 2022 e
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= IHG’s Story with Milestone

From:
* Enterprise-only focus
 Hotel-led

* Property-specific
 Expertise

 Delivery at scale
 Match pace of change
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IHG Field Marketing Services Results

Search Engine Content Optimization
Organic KPIs are much improved when combining Enterprise SEO
with Field Marketing SEO Services

o

Bookings Revenue Conversion Rate Google Actions

+15% +20% +6% +35%
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Thank You
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