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Future-proof your digital presence in 
the era of AI-powered search

Establish a rock-solid plan to stay 
ahead as a business



Agenda

1. What is AI-Powered Search?

2. What Does Future Proofing Means? 

3. 4 Pillars of Success

4. Key Take-Aways



What is AI-Powered Search?
User Experience & Discovery 
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AI is Creating Experiences…
Generative AI 
in search



Where is this
information
coming from?

SERPs to
CHERPs…



Web and Chat Data in Bing 
Webmaster tools





What Does Future Proofing 
Means? 2



Customer Challenges during 
Online Journey

Experience
Engagement

Conversion
External reference: Think with Google – Travel and Tourism Consumer Insights

Discovery1
2

3
4

https://www.thinkwithgoogle.com/collections/travel-and-tourism/


Key Future Proofing Strategies
Technical SEO 
/Schema 

Content 
Intelligence

User 
Experience

Benchmark
& Forecast



What Scorecards Solve For



Discovery
Technical SEO and Schema 

Discovery



Converting Content to Entities 
through consistency



You Won’t Show Up 
Without Structured Data 
Google has spent 

several years 
trying to get 

structured data 
from Businesses.

Users ask 
precise questions 
to search chats

If you don’t have 
the information – 

your site is 
invisible



Technical Scorecard…
1
2
3
4
5
6



Crawling1



Indexing2



Page Experience3



Future-proof Digital Presence in AI-
powered Search Planet

Images Web stories Helpful 
Content

Video PDFs, RFPs, 
Menus

Events

FAQs & 
How To

Maps Product Listings
Recipes 

Infographics



Optimizing Images for 
Visual Search



3 steps to Convert 
Images to Entities

SE
RP
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High quality+

Multiple 
Copies

Centralize & 
Optimize with 
CDN

Convert to 
entities

Entity Tags
Meta Data

+

+



3 Steps for Visual Optimization

1

2
3

CENTRALIZE

Single Source with Access control

OPTIMIZE

Smart caching | Run-time transformations

DISCOVERY

AI based quality, entites and safe search



Visual Search Using Google’s 
Vision API +100%

Image 
Search 

Impressions 

+30%
Impressions 

& Clicks



Content Intelligence





Content Scorecards

1 2 3 4 5



Visibility - Diversify Content 
Across the User Journey

2 4 6 8

3 5 7 91

Website 
& Blog

FAQ

Events

Images

Video

Web
Stories

Knowledge 
Panel

Local

Social



Experience



User Experience Health Scorecard
SCORING RUBRIC OUT OF 100

GOOD SHAPE 70-100

NEEDS ATTENTION 40-69

AT RISK 0 - 39

1. User Experience
2. Layout & Content
3. Navigation
4. Conversion
5. Features



Omnichannel Digital Presence 
Scorecard

HealthUX/UI

Content

Functionality
Technical SEO

Mobile 
Performance

Platform & 
Integrations



Business Intelligence



Focus Areas

Market Trends Channel Attribution Competitive Benchmarking 

Co-optimization CRO & A/B Testing Predictive Analytics 



Future of Digital Measurement

Multi-channel
1st Party Data

Customer
Behaviour

Privacy 
Controls



Omnichannel Performance 
Measurement Must Have 

Centralized
Data Store

User Insights
Dashboards

KPI
Reporting



Keep 
missing 

the 
target?



Alignment

Enforce alignment and 
collaboration in the organization.



Rate your current content

• Is your current content visible?

• Are you maximizing reach with 
rich results?

• How is the content 
performing?

Engagement 
Content 

Intelligence 
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Personalization
& Data Insights

3

Future-Proof 
Your  Assets To Find

Visual

4

Measurement 
Centralize Data 

and Unify all 
Sources 

To Find
Visual

51

Discovery 
 Schemas & 

Technical SEO 

Future 
Proof

Your Digital 
Experience 


