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Omni-channel ad 
campaigns
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❖ How paid media landscape is evolving with AI & SGE
❖ How do we leverage such evolution?
❖ 7 Must haves for your Omnichannel Ad Campaign
❖ Case study of Power pairing: Milestone Strategy + AI driven campaigns

Agenda
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7 Must Haves for Your Omni-channel Ad Campaigns
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Can You Guess the Image?

Oldest ad in the world

5000 years old & found in Egypt

Promoting fabric shop providing personalized cloths!
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Video: Evolution of Paid Media Landscape
Brad Geddes
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7 Must Haves for Your Omni-channel Ad Campaigns
Milestone’s Recipe for Success
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7 Must Haves for Your Omni-channel Ad Campaigns

Omni-channel Data

Customer Journey

Strategy

Insights

Consistent Messaging

Personalized Ads

Performance 
Framework

Continuous Testing
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❑ Cookie less world & Data privacy 

❑ Essential to leverage first party data with 360° 
customer profile

❑ Paid media campaigns leveraging customer 
profile data

Omni-channel Data
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Customer Journey

1

2

3

4

I WANT TO KNOW 
MOMENTS

I WANT TO GO 
MOMENTS

I WANT TO DO 
MOMENTS

I WANT TO BUY 
MOMENTS

• Conduct Online Search
• Sees Sponsored Ads/ 

Organic Content

• Asks Friends
• Browses Website
• Reads about the product

• Studies detailed features
• Looks for near by locations
• Talks to company rep

• Reviews Competitors
• Requests Agreements

• Talks to company rep
• Finalized the product to 

purchase

• Makes Payments

• Uses the product
• Contacts Customer Support
• Follows social media channels

• Completes the survey
• Rates services
• Provides referral to a peer
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Strategy & Insights

STRATEGY

• Aligned to customer journey

• Co-optimized with organic strategy

• Milestone strategy framework + AI 

powered campaigns

INSIGHTS

• Campaign bid/targeting optimization

• Audience segmentation optimization with GA4 

leveraging AI and ML:
o Purchase Probability

o Churn Probability

o Predicted Revenue

AI driven Automated 
insights feeding to 

strategy
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Consistent Messaging 

Milestone Paid media strategies 
are backed by

❑ Consistent ads to landing page messaging

❑ Organic content including website, blogs, 
FAQs, local posts must amplify similar content

❑ Utilize content creation & distribution 
platforms to maintain consistency

Milestone 
Digital Asset 

Manager

Digital Asset Manager
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Personalized Ads

• Customer Demographics

• Stage of the customer journey 

• Behavioral data 

• Website visitors and app users

Exploration stage visitorAbout to Purchase 

Looking for specific experienceRepeat Customer
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Personalized Ads Across Different Channels

Google Remarketing Ads with personalized messageGoogle Search Ads
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➢ Execution rigor with automation

➢ Monitoring data changes to switch strategies

➢ Weekly/monthly analysis of results

➢ Insights leading the new testing approaches

Continuous Testing
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7 Must Haves for Your Omni-channel Ad Campaigns
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KAITLIN CUSTOMER
STORE.COM

Milestone delivered like 
crazy…our numbers are up, 
and we couldn’t be happier.

IMPACT

Improve room bookings & ROAS during low season.

CUSTOMER GOAL

MILESTONE SOLUTION

• Power Pairing: Milestone Strategy on Search + Pmax
• Allocated 20% budget to PMax campaign
• Automated bidding strategy and geo targeting 
• Customized ad messages with higher purchase probability audience 

across multiple Google network.

+ 82%
Increase in
Revenue

ROAS delivered 
from

PMax campaign 

36X

Increase in 
Bookings

+ 49%
Increase in 

overall ROAS.

+ 50%

Hotel Eleo, Boutique Hotel | Gainesville, FL

CLIENT

IMPACT
49% Increase In Bookings Month over Month 
in Paid Media Campaigns
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Summary

✓ Future of digital interaction is evolving rapidly with Generative AI

✓ Schema & Customer data platform will be crucial to leverage your own 
content, data & media spend.

✓ Paid media strategy aligned with organic optimization

✓ Leverage AI driven campaigns in your media mix

✓ Personalized ads as per the customer journey

✓ Time to be future ready is NOW!
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Thank You
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