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Best Practices in Local 
Search
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Enhance Your Local Content, Engage With Your Local 
Audience & Deliver An Exceptional Digital Experience

76%
of people who conduct a local search 
nearby visit a business within a day.

84%
of “near me” searches happen on a mobile 
device.

28%
of searches for something nearby result 
in a purchase. ***

* https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/smartphone-user-search-behavior-statistics/
**https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/local-search-to-store-visit-statistics/
***https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/location-search-conversion-statistics/
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Local Is About Discovery & Experience

Local Listings

Reviews

FAQs Local Pages

LOCAL
3.0

Voice Search

Messaging



Discovery ExperienceEngagement Conversions 

How to Future-Proof Your Digital Presence 
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Connect at Every Stage in the Customer Journey 

Accurate & Enhanced 
Local Listings

FAQs
Business 

MessagingReviews

INSIGHTS

DISCOVERY

ENGAGEMENT

EXPERIENCE

CONVERSION

Paid Search

Local Landing 
Pages

Advanced 
Schema

FAQ & Posts 
Content

Local Gap AnalysisAnalytics & BI Services Local Page AnalysisAnalyticsInsights

Voice Search

Paid 
Search 

Schema 
Deployment

Posts
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Media

11. Photos and Videos

Engagement

12. Verified Listing

13. Q&A (FAQs)

14. Reviews

15. Google Posts

Enhanced Business Information
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Core

1. URL with UTM

2. Address, Service Area, Departments

3. Phone (with call tracking)

4. Category

5. Map Marker

Business

6. Amenities

7. Regular & Special Hours of Operation

8. Menu and Links to Online Ordering

9. Popular Hours

10. Description

Core, Media, Business, and Engagement Details go far beyond UNAP accuracy to 
facilitate engagement with customers directly in search result pages. 

Discovery 
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Drive Engagement With Local Customers 
via Google Posts, Q&A, Reviews

Google Posts

● Engage Your Local Audience

● Share Your Products, Services, Offers, 
Events & Business Updates

● Drive Free Conversions!

Q&A

● Answer Customer Questions to Build Trust

● “Owner” Responses Establish Local 
Authority

● Manage Your Businesses Online Score Card 

● Connect With Customers, Understand Their 
Sentiment & Build Lasting Relationships

Reviews

Engagement
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Drive Engagement With Local Customers 
via Google Posts, Q&A, Reviews

Engagement
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GMB Posts – 2022 Test

Key Highlights

• 1st month 80.K views

• Free in GBP. Manage in MPC

• Boosts engagement & 
showcases existing/new 
special offers

Data Source = Milestone Presence Cloud & GMB Date Range: 1st Jan 2022 to Feb 2021 compared to : 1st Jan 2020 to 31st December 2020
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Drive Engagement With Local Customers 
via Google Posts, Q&A, Reviews

Engagement
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Pre-Loaded Live Demo:
Google Posts – G6 & Sprinkles

FAQ: Milestone
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Time for Some Delicious Results!
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FAQs Keeping the SERPS Tasty

FAQs on your listings & 
website’s landing pages

(with embedded schemas)

Featured Snippet

People Also Ask

Enhanced FAQ Listing

Voice Search Answers

Google Listings
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Large Retail Store's Delectable Success

Result:

Date Range: (Dec 20- Jan 20)

4X Growth
in search queries in
2 weeks (Nov 20 - Dec 4)

By publishing FAQs with 
Schema to the website:

Increased Search 
Visibility by 4X in 
ONE MONTH
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Location 
Details

FAQs

Rich Content 
Snippets

• Paragraph
• Bullet list
• Images / video

Schema
Markup 

Localized 
Content

Deliver an Exquisite On-Page Experience

Reviews
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The Homemade Ingredients for Local 3.0

TECHNICAL SEO

ENGAGEMENT

CONTENT

FOUNDATION

EXPERTISE

AUTHORITY

TRUSTWORTHINESS

MASTERY

• Schema
• Core Web Vitals

• Optimized Store 
Pages & FAQs

• Enhanced Local Listings - GBP• GBP Posts & Reviews
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FINALIST
BEST LOCAL CAMPAIGN (SEO) with G6 (Motel6)
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Mouth-Watering Success - +355% Increase in Customer Searches for Business Listings on Google

Date Range: July 1 to September 30, 2021 compared to July 1 to September 30, 2019

• Visits to website:+28%

• Request directions:+23%; Calls: 31%

GMB optimization
March 2020
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The Sensational Recipe Items for Local 3.0

TECHNICAL SEO

ENGAGEMENT

CONTENT

FOUNDATION

EXPERTISE

AUTHORITY

TRUSTWORTHINESS

MASTERY

• Website Migration Strategy
• Schema

• GBP Posts • Local Optimization with Sophisticated 
tracking & Script Management

• Image DAM Integration
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Local, FAQ, Schema & SEO 
Questions from the Audience
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Thank You & Welcome to 
Local 3.0!


